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SMPS-LI is celebrating its 7th 
year as a chapter and continues its 
dedication to advocate for, educate, 
and connect leaders in the design 
and construction industries. We rec-
ognize that our member firms have 
been challenged in this economy 
and have encountered increased 
competition for potential projects, 
delayed project kickoff and exist-
ing projects getting put on hold. 
SMPS-LI has offered a wide range of 
programs that facilitate networking 
and provide learning opportunities 
for our members and guests.

We are thrilled to have had re-
cord-breaking attendance at some of 
our recent programs. Our breakfast 

panel programs included higher edu-
cation, transit oriented development, 
and procurement. We also hosted 
educational programs that addressed 
getting off the shortlist, developing 
a strategic competitive advantage, 
proposal hints, In-Design, trade 
show exhibition and leadership. 

Our upcoming events include 
a networking event on April 21st 
at Four Food Studio, “Marketing 
Mayhem” which will take place on 
May 17th at the Huntington Hilton 
and our Annual Meet & Greet which 
will take place on July 28th at the 
Westbury Manor.

SMPS-LI is currently developing 
our 2011-2012 program calendar. 
This process includes developing 
a list of topics that will be relevant 
to the current economic climate 
and present opportunities to the at-
tendees to “take something back” 
by having the ability to apply in-
formation given at events to their 
respective jobs.

For those of you not familiar with 
SMPS – The Society for Marketing 

Professional Services – we are a 
group of marketing professionals 
dedicated to the built and natural 
environments. Our members span 
all aspects of designers, construc-
tion and real estate professionals, 
industry accountants, attorneys and 
engineers.

Our theme for this year is “Grow 
with SMPS.” I encourage each 
member to become more active. 
By being an active member, you 
are more than a statistic. You can 
contribute your time to a committee, 
your knowledge to a subject matter, 
and your friendship to your fellow 
colleagues.

Please visit us on the web at 
www.smpsli.org to learn about the 
organization, our committees and 
upcoming events. I look forward to 
meeting you.

Liz O’Rourke Kupcha, CPSM is 
president of SMPS Long Island 
and is president of Kupcha Mar-
keting Services, Amity Harbor, 
N.Y.

There’s a significant body of 
scientific research showing that 
people are much more motivated 
by pain than by pleasure. By some 
accounts pain is more than double 
a motivating force. With gas climb-
ing past $4 per gallon and oil well 
over $100 per barrel are you feel-
ing motivated yet? Help me out 
here–I’m trying real hard to look 
for a silver lining.

Our chapter members have been 
advocating for years that when 
you build green, everyone profits. 
We have tried to show the benefits 
from every angle–economic, health, 

sustainability, etc., and from all per-
spectives–owner, tenant, employer, 
employee, etc., etc.

One of the more interesting 
business case studies was done a 
couple of years ago. The CoStar 
group together with the Center for 
Real Estate at the University of San 
Diego analyzed more than 1,300 
LEED and Energy Star buildings 
representing about 351 million s/f 
in CoStar’s commercial property 
database of roughly 44 billion s/f, 
and assessed those buildings against 
non-green properties with similar 
size, location, class, tenancy and 
year-built characteristics to gener-
ate the results.

According to the CoStar study, 
rental rates in Energy Star buildings 
represent a $2.40 per s/f premium 
over comparable non-Energy Star 
buildings and have 3.6% higher 
occupancy. LEED buildings on 
the other hand, command rent pre-
miums of $11.33 per s/f over their 
non-LEED peers and have 4.1% 

higher occupancy.
In a trend that could signal greater 

attention from investors, Energy 
Star buildings are selling for an 
average of $61 per s/f more than 
their peers, while LEED buildings 
command a remarkable $171 more 
per s/f. Clearly, the benefits are 
significant and they extend beyond 
those associated with energy ef-
ficiency alone.

So what’s stopping us from see-
ing every building constructed or 
renovated as a LEED building? 
Is it cost? It shouldn’t be. Davis 
Langdon’s comprehensive “Cost 
of Green Revisited” study in 2007 
found that “there is no significant 
difference in average costs for green 
buildings as compared to non-green 
buildings” and that was four years 
ago when products and technolo-
gies still carried a bit of a “green 
premium.” When you also consider 
the incredible incentives available, 
especially on Long Island, it can be 
significantly more advantageous to 

build or renovate to LEED standards 
than to “conventional.”

With all the great reasons and 
multitude of benefits to be derived 
from green building one would 
think that every building would 
bear a LEED plaque. I guess I keep 
forgetting that copious scientific 
research says for taking action, we 
need a motivation strategy. Here’s 
hoping that it isn’t going to take the 

pain of $5 per gallon gas and $200 
per barrel oil to motivate us to do 
what we should have been doing 
all along: When you build green, 
everyone profits.

 
Vince Capogna, LEED AP ID+C, is 
the executive director of the Long 
Island chapter of the U.S. Green 
Building Council.

In state houses and on the floor of 
Congress, it has become obvious to 
even the most casual observer that 
our nation’s infrastructure is under 
unprecedented assault. There is 
no political will to appropriate the 
dollars that will permit us to protect 
what we have, much less build for 
the future. We are in political “lock 
down” mode, and that means advo-
cates of public works need to pursue 
an alternative agenda that, at the very 
least, will allow the construction 
industry to work smarter.

One strategy is to extract savings 
from a cumbersome government 
oversight process that has perfected 
the science of spinning its wheels. 
Because of layers of mind numbing 
paperwork, it can take years to move 
a project from approval to dedica-
tion. And each moment that slips by 
is yet another taxpayer dollar lost to 
bureaucracy. Capturing those dollars 
and reallocating them for construc-
tion would put millions of dollars to 
actual work.

 Most of the burden comes in the 
form of federal regulation, circulars 
and reports that can fill an entire 
library. There are simultaneous, 
redundant and ever expanding layers 
of oversight that have directly ac-

counted for ever increasing expenses 
that lead to more oversight and little 
roadwork. In the past, there have 
been repeated calls for streamlining 
the federal regulatory process with 
little to show for it. But, our nation’s 
infrastructure is now facing a crisis 
of unprecedented scope, and without 
finding new sources of dollars, the 
steady erosion of our roads and 
bridges will continue unabated.

 The U.S. Department of Trans-
portation (DOT) has just begun a 
regulatory review of its oversight 
programs with the stated intent of 
improving their management of 
infrastructure projects. It couldn’t 
come at a better time, but the DOT 
needs to appreciate that this is one 
initiative that must yield genuine 
results, creating cost savings that 
directly aid the creation of roads and 
bridges. In addition, once Washing-
ton has created a model for oversight 
efficiencies, our state governments 
should use it as a roadmap to achieve 
similar management goals for their 
own infrastructure projects.

 For years, the Long Island Con-
tractors’ Association has been a 
staunch advocate of comprehensive, 
cost effective oversight of infrastruc-
ture projects. Against the new and 
harsh political landscape, achieving 
that goal will make the difference in 
whether our roads and bridges are 
capable of meeting the economic 
challenges of the 21st Century.

James Pratt, III, is the chairman 
of the Long Island Contractors’ 
Association and president of Pratt 
Brothers, Bay Shore, NY
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